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CRM software

Customer Relationship Management

This relationship usually starts with 
Åmarketing communications, 
Åsales 

and continues till 
Å customer service, 
Å fulfilled payments and              
Å customer feedback. 
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Need of CRM software

ImprosysCRM Help Customer Relationship by

IMPROVING COMMUNICATION WITH CUSTOMER

No Communication
Delay in 

Communication

Wrong Communication

Proper 
Communication

On-Time 
Communication

Effective 
Communication

ImprosysCRM
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Failure to deliver 
ǿƘŀǘΩǎ ǇǊƻƳƛǎŜŘ

Wrong payment 
schedules

Service schedules 
not committed

Need of CRM software

ImprosysCRM Help Customer Relationship by

5ŜƭƛǾŜǊ ǿƘŀǘΩǎ 
promised

On-Time Delivery

Customer 
satisfaction

ImprosysCRM
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AFTER SALES SERVICE

Late replies to 
service queries

Poor service 
delivery

Incomplete 
customer feedback

Need of CRM software

ImprosysCRM Help Customer Relationship by

Prompt replies to 
enquiries

Good service 
delivery

Ensure customer 
satisfaction with 

feedback

ImprosysCRM
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IMPROVING PRODUCT QUALITY

Specifications not 
clear

Applications not 
mentioned

Incorrect scope of 
supply

Need of CRM software

ImprosysCRM Help Customer Relationship by

Crystal clear 
specifications

Applications not 
mentioned

correct scope of 
supply

ImprosysCRM
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Need of CRM software

Business Statistics of Sales Personnel

48%of sales personnel never follow-up with a prospect.

25%of sales personnel make second follow-up and 
stop.

12%of sales personnel make third follow-up and stop.

Only 10% of the sales personnel make more than 3 
contacts.

Sales Follow-Up Statistics

2% of sales are made in first contact.

3% of sales are made in second contact.

5% of sales are made in third contact.

80% sales are made in 5th to 12th contact.

*Source: National Sales Executive Association

80% of potential 

opportunities are lost simply 
due to lack of follow-up.

It takes 5 continuous 
follow-ups  after first contact, 
before a customer gives sales 

order.

An average sales person 

makes only 2 attempts to 

reach a prospect.

FOLLOW-UP FACTS
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Need of CRM software

Business Statistics of Cash-Flow in India

60% of SMEs in India receive payments from clients 
only after 60 days or longer

35% receive their receivables due only after 90 days or 
longer.

At any given point of time, about 15-20%of the 
revenues are locked up due to delayed payments.

Cash-Flow Issues

79% ƻŦ LƴŘƛŀƴ {a9Ωǎ ōŜƭƛŜǾŜ ǘƘŜƛǊ Ƴƻǎǘ ŎǊǳŎƛŀƭ ŎƘŀƭƭŜƴƎŜ 
ǘƻ ōŜ ŀ άŘŜŀǊǘƘ ƻŦ Ŝŀǎȅ ŦƛƴŀƴŎŜ ŀƴŘ ŎǊŜŘƛǘ ƛƴǎǘǊǳƳŜƴǘǎέΦ

80% of business failures were down to poor cash-flow.

*Source: https://hummingbill.com

Most of the businesses struggle 
because of a major reason 
Poor cash flow.

CASHFLOW MANAGEMENT FACTS

*Source: https://hummingbill.com
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Need of CRM software

Importance of Quotations in Business

Quotations usually state the price, terms and 
conditions of business clearly.

It brings you closer to a sale by encouraging the 
customer to make a decision.

Quotations help you structure your pricing and the 
services you offer.

55%of consumers have intended to make a purchase, but backed out because of 

poor clarity of the offerings they have been given by the seller.

PROPER COMMUNICATON FACTS

It encourages transparency between you and your 
customers.

Quotationsis a major tool in your 
organization which helps you to 
communicatewith the customer in the 
most effective way.
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Need of CRM software

AFTER SALES SERVICING FACTS

It is 6-7 times more costly to attract a new customer than it is to retain an 

existing customer.

55% of consumers would pay more for a 

better customer experience.

of consumers have stopped doing 
business with a company after       
experiencing poor customer service.

89%
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Need of CRM software

INTERESTING CRM STATISTICS

Increase 
Sales by 
up-to

34%
Increase Sales 
productivity 
by up-to

42%
Increase Sales 
forecast 
accuracy by

29%

*Source: SalesForce

IMPROSYS®
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IMPROSYS CRM
Follows the classic and proven efficient method of P-D-C-A.

Customer

Pre ςSales
- Tele-Calling Plan
- Visit / Tour Plan
- Customer segmentation
- Digital marketing Plan

Sales
- Customer Visits
- Quotation Follow-ups
- Sales Order Booking
- Target Reports

After Sales Service
- Service Enquiry Booking
- Service Alerts
- Free, Paid, AMC Servicing
- Customer Feedback

Analysis
- Communication analysis
- Sales funnel
- Customer satisfaction
- Productivity of sales team

PLAN

ACT

DO

CHECK
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1. USER FRIENDLINESS

Only business 
knowledge required to 

operate.

Knowledge of Google 
Search and Email is 

sufficient to operate.

Simple entry and edit 
screens for more user 

friendliness.

No training required.

Key Features of Improsys CRM software
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2. TECHNOLOGY

Multiuser software. Email and SMS sending 
directly through 

software.

Export in Excel, Word 
and PDF.

Option to opt for 
mobile CRM.

Key Features of Improsys CRM software
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3. BUSINESS 
FUNCTIONALITY

Improves productivity
by avoiding the 
repetitive task.

Improve on-time follow 
upsof Quotations and 

Payments. 

Track communication
with Customer & 
Internal Team.

Faster decision making 
and ROI.

Key Features of Improsys CRM software
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For Business Managers

ωDecision making based on data, 
rather than on gut feeling.

ωBetter communication between 
departments

ωLess dependency on people for 
business related tasks.

ωEffective time management

ωThe worth of each client 
relationship is understood

Benefits of Improsys CRM software
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Reduce work stress by effective time 
management.

Save time on routine work

Eliminate repetitive manual tasks 
ςsend reports through software 

More focus of productive tasks

For Employees

Benefits of Improsys CRM software
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CONTACTS - IMPROSYS®CRM SOFTWARE

Contact
Management

Customer

Customer 
Category

Customer    
Type

Multiple 
Contacts

Multiple 
Address

Standard 
Terms & 

Conditions

Tax Structure
Email, SMS 
Configuratio

n

0ÁÒÔÙȭÓ 0ÒÉÃÅ 
List

Vendor Code, 
VAT, GST No.
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CONTACTS - IMPROSYS®CRM SOFTWARE

V Facilityto groupcontactsinto separatecategory.

e.g. Customer,Supplier,Vendor,etc.

V Multiple Address,Contactsaddingfacility for Customers.

V /ǳǎǘƻƳŜǊΩǎCommercialDetailsaddition facility. e.g. VATNo.,
PANNo., GSTNo., etc.

V Facility to add important againstcontactssuch as Birthdays
andAnniversariesto sendmessagesandemailsto customers.

V Taxstructurecanbe definedfor eachcustomer. e.g. VAT,CST,
ExciseDuty,GST.

V Documentcanbesenddirectlyon emailto customer.

FEATURES - CONTACT MANAGEMENT
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES ςDEFINING ORGANIZATION

1

2

3

1

2

3

Enter Organization name, allot contact into party category and type.

Enter contact address

Contact person details such as email id, phone number etc.
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES - CONTACT MANAGEMENT

Facility to add Multiple 
addresses against a 

organization

Facility to add Multiple contact 
persons against a organization

Add commercial details such as 
CST No. VAT No. Vendor Code

2 31

1
2 3
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES - DETAILS MANAGEMENT

Add commercial details such as 
CST No. VAT No. Vendor Code3
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES ςPARTY PRODUCT MANAGEMENT

Link organization specific item codes 
with internal item codes along with 

separate rates for same item for 
different organizations.

Define tax structure for each 
organization defined in the 

system.

1 5

4
5
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES - TAX MANAGEMENTDefine tax structure for each 
organization defined in the 

system.

5
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CONTACTS - IMPROSYS®CRM SOFTWARE

FEATURES ςCONTACT MANAGEMENT
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CONTACTS - IMPROSYS®CRM SOFTWARE

REPORT ςCONTACT MANAGEMENT
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TEAM MANAGEMENT - IMPROSYS®CRM SOFTWARE

Sales Team
Management
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TEAM MANAGEMENT - IMPROSYS®CRM SOFTWARE

Features - Sales Team Management

V Multiple userswith different rolescanbecreated.

V SeparateloginID andpasswordfor eachuser.

V DefineRoleRightsaswell asǳǎŜǊΩǎRights.

V Resetor Changethe passwordfor selecteduser.

V Userconfiguration for sendingEmail& SMS.

V UserLogsreport.

V Defining user hierarchy makes reporting easy for sales
executives.
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MODULES - IMPROSYS®CRM SOFTWARE

FEATURES - USER ENTRY

Enter detailed 
employee details along 
with picture, date of 

birth, employee 
category, employee 

type etc.

Facility to add contact 
information and multiple 
addresses of an employee 

such as permanent address, 
residential address, etc.

1

2
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MODULES - IMPROSYS®CRM SOFTWARE

FEATURES - USER ENTRY

Add employee references 
such as, Aadharcard no., 

PAN no, Driving licence no., 
Bank Details, along with 

attachments

3

3
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MODULES - IMPROSYS®CRM SOFTWARE

FEATURES - USER ENTRY

Enter basic user name 
details such as

Company email id and 
password, mobile 

number, etc.

Select the role of user in 
software e.g. 

a) Administrator
b) Sales Executive, etc.

List view of currently 
active users.
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MODULES - IMPROSYS®CRM SOFTWARE

USER HEIRARCHY

Å Create company hierarchy .

Å Control viewing of documents 
through company hierarchy.

Å Daily reporting on the basis of 
hierarchy.

Å Flexible hierarchy creation.
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MODULES - IMPROSYS®CRM SOFTWARE

User-wise access of screens.

Å Facility to define user-wise access 
to each and every screen in 
software.
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MODULES - IMPROSYS®CRM SOFTWARE

User-wise log report.

Å Facility to define user-wise access 
to each and every screen in 
software.

Å User wise log report: View in-detail log report of each user, tracking of activities done in 
software with date and timestamp.
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LEAD GENERATION - IMPROSYS®CRM SOFTWARE

Tour / Visit 
Management
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MODULES - IMPROSYS®CRM SOFTWARE

FEATURES- VISIT / TOUR MANAGEMENT

Å Plan and update visits with ease 
and no jargons.

Å Send DSR reports directly on 
email through software.

Å Feature to add expenses done 
during the visit for quicker 
reimbursement processing.

Å Instant conversion to lead from 
the same screen.

Å Facility to upload documents 
against a visit or expenses done.

Å Get in-detail reports of visits and 
expenses. 

Visit / Tour 
plan entry

Approval 
and 

Advance 
payment

Lead 
Generation

Expense 
Entry

Visit and 
Expenses 
reports

Visit vs. 
Lead 

generated 
report

Instant conversion 
of visit to enquiry

Send reports directly 
through software
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MODULES - IMPROSYS®CRM SOFTWARE

REPORT- VISIT / TOUR MANAGEMENT

Å Daily visit report ςSent directly on email without any tedious paperwork.
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MODULES - IMPROSYS®CRM SOFTWARE
REPORT- EXPENSES IN TOUR

Å Track daily expenses done against the tour.
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MODULES - IMPROSYS®CRM SOFTWARE

LEAD ANALYSIS

V No preparing lengthy excel 
sheets for visit reporting .

V Track and control expenses.

V View documents at any 
moment of time.

V Analysis of Visits done vs. Leads 
generated.

V Visit counts for overview of 
visit reporting.

V Daily visit report on emails.

V Visit vs. Expenses tracking

V Documents managed centrally.

V Sales person wise visit reports. 

V Summarized visit reports.
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MODULES - IMPROSYS®CRM SOFTWARE

TELE-CALLING
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MODULES - IMPROSYS®CRM SOFTWARE

TELE-CALLING ςData Importing

Existing 
Customer Data

Gathering of contact 
database from various 
sources.

Importing of customer contact 
details in segments through 
excel.

Segmentation of imported list 
as per the Tele-calling groups.

Tele-Calling Database 

Facility to add existing customers to calling 
lists based on the last purchase date of 
customer.
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MODULES - IMPROSYS®CRM SOFTWARE

TELE-CALLING ςDefining Targets

Select 

a) Tele-Caller
b) Date of calling 
c) Group of contacts 
d) Number of contacts to call

Tele Calls Planning by Team Admin

Software selects randomly, the 
number of contacts from the 
group selected by the planner.

Confirmation & Allocation of calls 
to Tele-callers.
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MODULES - IMPROSYS®CRM SOFTWARE

TELE-CALLING ςActual Calling

Tele caller Customer

Convert your call into a        
lead with a click of a        
button.

Book sales order instantly and 
carry out all the payment 
transactions seamlessly

User can transfer call to            
some other person or to        
himself on some other date.

Cancel your calls along with 
customised reasons for 
cancellation 

Track previous orders, 
conversation logs with a customer 
with a click of a button.



IMPROSYS COPYRIGHT ® 2016

MODULES - IMPROSYS®CRM SOFTWARE

CALLING ADD-ONS and ANALYSIS

V Call repeat facility ςCalls are 
repeated in calling list after set 
number of days based on 
various logics.

V Integration with VoIP ς
Integrationof calling through 
software with call recording 
facility

V Integration of payment 
gateway ςCarry out cash 
transactions with payment 
gateway

V Daily call reports

V Executive wise call reports

V Daily, weekly, monthly calls 
converted to leads sales person 
wise

V Daily, weekly, monthly calls 
generated into orders sales 
person wise
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MODULES - IMPROSYS®CRM SOFTWARE

SMS / E-Marketing

Lead Generation
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MODULES - IMPROSYS®CRM SOFTWARE

LƳǇƻǊǘ ¢ŀǊƎŜǘ /ƭƛŜƴǘǎΩ ƭƛǎǘ 
from excel.

Design SMS / 
Email Campaigns.

Send sms/ email to 
Client list.

Asses the response


